Episode 1: Be strategic
1. Use Social Platforms as Tools Rather Than Media

e Importance: Using social media as tools allows for real-time engagement and valuable data
collection rather than just broadcasting information.

e Tip: Focus on user engagement. Think of social platforms as a place you use to get people to do
something else.

o Example (Research Project): Researchers can analyze Twitter hashtags to gain insights into public
opinion and relevant trends, in order aim an article at them.

e Example (Company): Businesses can use Instagram polls to gather customer feedback and refine
products or marketing strategies.

2. Know Your Audience
e Importance: Understanding your audience helps craft posts that resonate and engage effectively.

e Tip: Tailor your language, tone, and content based on the demographics and interests of your
followers.

e Example (Research Project): If your audience includes fellow researchers, use industry-specific
terminology and data.

e Example (Company): A fashion brand targeting millennials might use playful, trendy language and
visual content to engage this demographic.

3. Timing can be crucial
e Importance: Timing can significantly influence the reach and engagement of your posts.
e Tip: Research when your audience is most active and schedule posts accordingly.

e Example (Research Project): Share important research updates during weekdays, particularly mid-
morning when professionals are likely to engage.

e Example (Company): A food brand might post recipes during weekends or evenings when
audiences are planning meals.

4. Use Hashtags Wisely
e Importance: Hashtags can help expand the reach of your posts and categorize content.

e Tip: Use relevant and popular hashtags, but don’t overdo it. A few targeted hashtags are often more
effective than many.

e Example (Research Project): Include hashtags like #ClimateChangeResearch and #Sustainability for
a study on environmental impacts. Example (Company): For a lifestyle brand, consider hashtags like
#HealthyLiving, #FitnessGoals, and #WellnessJourney.



