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Technical (SEO):
the non-negotiable foundation
that ensures you site can be

effectively be found and
understood by search engines. 

On-page (SEO):
the quality and relevance of the
content on your actual pages.

Off-page (SEO):
what others on the internet say
about you. It's how you build

authority

Local vs Online

Local (SEO):
If you serve a

specific geographic
area

E-commerce
(SEO):

If you sell products
online

Local vs Online

Answer Engine Optimisation(AEO):
optimising your content to be the direct
answer provided by Google Gemini, Siri,

ChatGPT, and Bing Copilot.
Generative Engine Optimisation

(GEO):
making your business and content

discoverable and recommended within
large language models (LLMs) like ChatGPT

and Claude.
Optimise for Voice Search:

ensuring your website provides the best,
clearest, and fastest answer to that spoken
question, so the voice assistant chooses you

to recommend

Fundamentals

SEO in a nutshell

Behaviour Research

Walk a mile in your
customer's shoes. The
goal of SEO is not to
"trick Google"; it's to

make your business the
most obvious and helpful

answer for your ideal
customer. 

Align your keywords with
language your customer
use, what do they ask the
search engine when they
look for your services?



Customer Behaviour Research
It All Starts with Your Customer

Walk a mile in your customer's shoes. The goal of SEO is not to "trick Google"; it's to
make your business the most obvious and helpful answer for your ideal customer.

Where They Hang Out: Are your customers getting advice on Reddit, inspiration
on Instagram or TikTok, or seeking professional insights on LinkedIn?
Understanding where they spend their time online tells us what kind of content
they value and what questions they're asking.

Speaking Their Language: We need to move beyond industry jargon. A
plumber's customers don't search for "hydro-jetting services"; they search for
"how to unblock a drain fast." Research to uncover the exact terminology and
real-world questions your customers use.

Ongoing Research: Customer behaviour changes constantly. Use modern
research tools like Perplexity.ai to continually ask questions like, "What are the
biggest frustrations for new homeowners in ...?" This ensures your strategy
stays sharp and relevant.



SEO FUNDAMENTALS
The pillars of SEO: core components working together to build visibility in search
results.

Technical SEO : 
(the non-negotiable foundation) 

Page Speed: How fast your pages
load.
Mobile Responsiveness: A perfect
experience on any device.
Security (HTTPS): A secure, encrypted
connection that builds trust.
Site Structure: A logical layout that's
easy for users and Google to
navigate.
Schema Markup (JSON-LD): 'Behind-
the-scenes' labels that tell Google
specific information, like your
business hours, service area, and
reviews.
XML sitemaps
Crawlability and indexability

On-Page SEO: 
(the quality & relevance of the
content on your pages)

Content: Titles, headings,
product descriptions, and blogs
that are optimised with the
keywords your customers are
using.
FAQs: Answering common
questions directly on your
pages builds trust and helps
you appear in more search
results. 
High-quality content, Meta tags
(title, description), Header tags
(H1, H2, etc.), URL structure,
Internal linking, Image
optimization (alt text, file
names)

Off-Page SEO 
(what others on the internet say
about you. It's how you build
authority)

Backlinks: Links from other
trusted websites, which act
as a vote of confidence.
Citations: Listings in
reputable online directories.
Reviews: Genuine customer
reviews are a massive signal
of trust.
Social media marketing
Influencer outreach
Guest blogging
Online reputation
management
Brand mentions



Specialised Strategies
Depending on your business model, focus on specific areas for maximum
impact.

For Local Heroes (Local SEO): If you serve a specific
geographic area (like Gidgegannup or the Perth
Hills), this is your bread and butter.

Google Business Profile: Claiming and fully
optimising this is the #1 priority. It's your digital
front door.
Consistent NAP: Ensuring your Name, Address,
and Phone number are identical across all online
listings.
Local Content: Creating pages and posts that are
relevant to your local area (e.g., "Landscaping Tips
for Perth's Climate").
Encourage Customer Reviews, Claim and Update
Local Listings,Incorporate Local Keywords,
Implement Structured Data Markup, Build Local
Backlinks

For Online Stores (E-commerce SEO): If you sell
products online, focus on making your products
discoverable.

Descriptive Titles: Moving from "Blue Shirt" to
"Men's Classic Crew Neck T-Shirt in Navy Blue |
100% Cotton."
Customer Reviews & Q&As: Building social
proof directly on your product pages.
Organised Collections: Grouping products
logically so they're easy for customers to
browse.
Product-Related Blogs: Writing content that
helps customers use your products better
(e.g., "How to Style Your New Linen Shirt").



The Future is Here
Optimising for AI & Answers

Answer Engine Optimisation (AEO): This is
about optimising your content to be the
direct answer provided by Google Gemini, Siri,
ChatGPT, and Bing Copilot.

Conversational Tone: Write content that
sounds natural and directly answers
questions.
Structured for Answers: Use clear FAQs
and structure content to make it easy for
an AI to find and quote a specific answer.
E-E-A-T (Expertise, Experience,
Authority, Trust): Ensure your content
clearly demonstrates your credentials and
trustworthiness, making AI assistants
more confident in recommending you.

Generative Engine Optimisation (GEO): This is about
making your business and content discoverable and
recommended within large language models (LLMs)
like ChatGPT and Claude.

AI-Friendly Content: Create deep, well-structured,
and highly trustworthy content that an AI would be
proud to cite.
Strengthening Brand Signals: The more your brand
is mentioned positively across the web, the more
likely an AI is to recognise you as a leading entity in
your field.
Monitoring & Adapting: Keep an eye on how AI is
answering questions in your industry and adapt
your content strategy to match.
Voice Search: Ensure your website provides the
best, clearest, and fastest answer to that spoken
question, so the voice assistant chooses you to
recommend

Search is evolving beyond the simple blue links. People now get answers from AI assistants and
conversational search engines.



Find the right SEO plan for your business

Option 1: SEO DIY Plan ($150 monthly and $450 once off)
SEO Tools: For $150 per month, I will give you access to my SEO suite of tools, your own login, you have full control.
For $450 once off, I will train you on the tools and give you a monthly and quarterly guide with checklist to follow to do it 100%
yourself. (3 x 1 hour sessions = 3 hours of training)
You will use the monthly checklist to complete your 8 - 16 hours per month ongoing SEO tasks yourself. (I am here for support
if you need it)

Option 2: SEO Hybrid Plan ($900 per month) 
(best of both worlds: affordable and you get hands on support from me)

SEO Tool subscription $150 per month
I complete the complex technical tasks ($750 per month) - (this can be altered to suit your budget, you can select what is most
important to you and we can focus on what you need support with.)
You complete the less technical tasks with my guidance

SEO Autopilot Plan ($1800 per month)
Nothing for you to do other than reading your monthly SEO report.
I will keep your ongoing SEO on track and send you a monthly report.
Includes a monthly strategy call to ensure I meet your expectations.

Please note: The pricing for our Hybrid and Hands-Off plans is designed for standard small business websites of approximately 5-8 pages. For e-
commerce stores or larger websites, we provide a custom quote to ensure our strategy perfectly matches your specific needs.

Every business has unique needs, resources, and goals. I have designed my SEO plans to provide the right level of support for you,
whether you want to manage the process yourself with expert guidance, work in partnership with me, or hand over the reins completely.



SEO Activity & Focus Area
DIY Plan 

 ($150/mo + $450
once-off)

Hybrid Plan 
 ($900/mo)*

Autopilot Plan 
 ($1800/mo)*

Customer & Behaviour Research:
Keyword Rank Tracking & , Monthly Performance Report

You
I do this for

you
I do this for you

SEO Fundamentals (On-page SEO)
Keyword Strategy & Page Optimisation, Title/Meta Descriptions & Headings, Analytics & Search Console Setup, 1 High-Quality Blog Post

per month , Existing Content Optimisation 
You I do this for you I do this for you

Technical SEO Health
Monthly Health Audits & Fixes, Page Speed Monitoring, Indexing Issues Monitoring You

I do this for
you

I do this for you

Ongoing off-page and local SEO
Google Business Profile Optimisation, Backlinks, Local Listings etc. You

I provide the
plan, you

implement it
I do this for you

Future-Ready Optimisation You
I provide the

plan, you
implement it

I do this for you

SEO plans mapped to SEO activities 
Every business has unique needs, resources, and goals. I have designed my SEO plans to provide the right level of support for you, whether you want to manage
the process yourself with expert guidance, work in partnership with me, or hand over the reins completely.
*Please note: The pricing for our Hybrid and Hands-Off plans is designed for standard small business websites of approximately 5-8 pages. For e-commerce stores or larger websites, we provide a custom quote to ensure our
strategy perfectly matches your specific needs.


